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Introduction
Dolor sit amet, cons
ectetur adipiscing elit,
sed do eius mod
tempor inci didunt ut
labore et dolore magna
aliq ua. Mauris rho
ncus. Sit amet facilisis.
magna etiam

Lorem ipsum dolor sit
amet, cons ectetur
adipiscing elit, sed do
eius mod tempor inci
diduntut
9“

L &

abore et dolore magna
aliqua. Mauris tho
neus. Sit amet facilisis
magna etiam

volutpat consequat. eu
ultrices vitae auctor eu.
Interdum velit euismod
in pellentesque massa
placerat. Viverra tellus
in hac habitasse platea
dictumst vestibulum
rhoncus est. Sagittis
purus sit amet volutpat
consequat

Results
Lorem ipsum dolor sit
amet, cons ectetur
adipiscing elit, sed do
eius mod tempor inci
didunt ut labore et
dolore magna aliq ua.
Mauris rho ncus. Sit
amet facilisis magna

etiam

Nisi scelerisque eu
ultrices vitae auctor eu.
Interdum velit euismod
in pellentesque massa
placerat. Viverra tellus
in hac habitasse platea
dictumst vestibulum
rhoncus est. Sagittis
purus sit amet volutpat
consequat mauris nunc.

Discussion
Lorem ipsum dolor sit
amet, cons ectetur
adipiscing elit, sed do

2ius mod
tempor inci
didunt utlabo
-e et doloma

' gnaaliqua.

Mauris rho ncus. Sit
amet facilisis magna
etiam

Sit amet risus nullam
eget felis eget. Dolor
morbi non arcu risus
quis varius quam
quisque. Posuere
sollicitudin aliquam
ultrices sagittis orci a
In fermentum posuere
urna nec tincidunt
praesent. Nisi
scelerisque eu ultrices
vitae auctor eu.
Interdum

Facilisi cras fermentum
odio eu feugiat
pretium nibh ipsum
consequat. Semper
risus in hendrerit
gravida rutrum
quisque. Sapien nec
sagittis aliquam
malesuada bibendum
arcu vitae elementum.
Lacus vel facilisis
volutpat est velit.

Methods
Lorem ipsum dolor sit
amet, cons ectetur
adipiscing elit, sed do
eius mod tempor inci
didunt ut abore et
dolore magna aliq ua.
Mauris rho ncus. Sit
amet facil
isis magna

Lorem ipsum dolor sit
amet, cons ectetur
adipiscing elit, sed do
eius mod tempor inci
didunt ut labore et
dolore magna aliq ua.
Mauris rho ncus. Sit
amet facilisis magna
etiam rhoncus mattis
rhoncus urna neque.
Amet volutpat
consequat mauris nunc
volutpat consequat

Lorem ipsum dolor sit
amet, cons ectetur
adipiscing el

sed do eiu

mod tempo

inci didun

utlabore et dolore
magna aliq ua. Mauri
rho ncus. Sit amet
facilisis magna etiam

More Results
Lorem ipsum dolor
sit amet, con
Rctetur adipiscing
elit, sed do

Eius mod tempor inci
didunt ut

Labore et dolore
magna aliq ua.
Mauris rho ncus. Sit
amet facilisis magna
etiam

Lorem ipsum dolor sit
amet, cons ectetur
adipiscing elit, sed do
eius mod tempor inci
didunt ut labore et
dolore magna aliq ua.
Mauris rho ncus. Sit
amet facilisis magna
etiam

Conclusions
Sagittis purus sit amet
volutpa conse quat
mauris nunc. Donec ac
odio tempor orci
dapibus

=
g
Gravida rutrum

quisque. Sapien nec
sagittis.

Dolor morbi non arcu
risus quis varius quam
quisque. Posuere
sollicitudin aliquam
ultrices sagittis orci a.
In fermentum posuere
Posuere llicitudin
aliquam
Ultrices sagittis orci
Lorem ipsum dolor
sit amet, cons

Lorem ipsum dolor sit
amet, cons ectetur
adipiscing elit, sed do
eius mod tempor inci
didunt utabore et

ny
dolore magna aliq ua.
Mauris rho ncus. Sit

amet facilisis magna
etiam

Quam lacus
suspendisse faucibus
interdum posuere
lorem ipsum dolor.
laculis nunc sed augue
lacus viverravitae
congue. Sit amet risus
nullam eget felis eget.
Dolor morbi non arcu
risus quis varius quam
quisque. Posuere
sollicitudin aliquam
ultrices sagittis orci

Lorem ipsum dolor sit
amet, cons ectetur
adipiscing elit, sed do
eius mod tempor inci
didunt ut labore et
dolore magna aliq ua.
Mauris rho ncus. Sit
amet facilisis magna
etiam

Semper risus in
hendrerit gravida
rutrum quisque. Sapien
nec sagittis aliquam
malesuada bibendum
arcu vitae elementum.
Lacus vel facilisis
volutpat est velit. Q
lacus suspendisse
faucibus interdum
posuere lorem ipsum
dolor. laculis nunc sed
augue lacus

Lorem ipsum dolor sit
amet, cons ectetur
adipiscing

elit, sed do

eius mod

tempor inci

didunt ut labore et
dolore magna aliq ua.
Mauris rho ncus. Sit
amet facilisis magna
etiam

Viverra vitae congue.
Sit amet risus nullam
eget felis eget. Dolor
morbi non arcu risus
quis varius quam
quisque.




A poster Is not a paper

* Think of a poster as an abstract, or even
“smaller”

* Only present the main findings of your work

« Remember, viewers have limited time and
patience to view posters at any conference—
you want yours to be noticed!




A poster Is not a paper

* Plan your poster around 1 or 2 key points: what
IS your take-home message?

« Save the background and details for the
manuscript

« Make it a game - see how few bullet points or
sentences you need to get your points across



If/when viewers want more

« Have handouts ready
« Supplemental or supporting materials

* Use a QR code to link to your lab or your work
if online kA0

m|
4" ]

* Post your email address on the poster



The “better” poster layout

* The “better” poster design is trending
* Mike Morrison, Michigan State

* @mikemorrison, #betterposter

 video: https://www.youtube.com/watch?v=1RwJbhkCAS58
* Morrison template: https://osf.io/ef53qg/

* Most recently: #TwitterPoster

* Design Center templates
* hitps://designcenter.uiowa.edu/posters-printing



https://twitter.com/hashtag/betterposter?lang=en
https://www.youtube.com/watch?v=1RwJbhkCA58
https://osf.io/ef53g/
https://twitter.com/hashtag/TwitterPoster?src=hashtag_click
https://designcenter.uiowa.edu/posters-printing

Better posters

* Place emphasis on main take-home message

» Use plain language

* Include only necessary background/intro,
methods

« Summarize as much as possible



Better posters

« Use graphs, charts, images instead of text
» Use a sans serif font: Arial, Helvetica

* Font size: be consistent!

« Make your contact info clear



Better posters

« Stick to 2-3 complimentary colors maximum

* Look online for good design samples or
download our templates

A coin flip suggesting to act in a self-interested way
leads people to feel better and to make less
biased decisions when they adhere to it.

Random suggestions license self-interested behavior s
Maria Douneva, Mariela E. Jaffé, & Rainer Greifeneder Coin-keep group more often adheres to coin than coin-
2 % P donate group, (1) = 8.12, p = .004. Not donating after a
University of Basel, Switzerland coin suggests to not donate lowers felt guilt and shame
(compared to not donating in the control group):
INTRO RESULTS
2
« People like to resolve moral dilemmas by « Participants follow the coin’s suggestion more & 2 ®)
chance (i.e., a coin flip; Lin & Reich, 2018). often when the outcome is favorable for them Z 15 l
* We expand this finding by providing only a (Study 1: 63% vs. 46%), which results in less § 1 . .
suggestion by a coin flip. Participants are interpersonal sunk cost bias (Study 2: 59% oM (olckieerTol ool dongie o
free to decide independently. vs. 49%). moully s ashamed
. COin participants fee' better than control Note: Variables were measured on 5-point Likert scales.
Error bars represent standard errors.
METHODS participants after making the same self-
« Study 1 (N = 457): We asked participants interested decision (Study 1), and are more stuov2
whether they would like to donate or keep a concerned with their own feelings (Study 2). Coin-stop group exhibits less sunk-cost bias, 1*(2) = 6.01, p = 050,
Coin participants feel more personal concern (+1) than relational
monetary bonus, and assessed their concern (-1) when they decide to stop investing (= do not show
feelings DISCUSSION interpersonal sunk cost bias):
« Study 2 (N = 456): We presented participants « Flipping a coin can help realize one’s § 1 2 iR
with a vignette describing an interpersonal preference, which then leads to better 48 08 .
sunk cost scenario (Olivola, 2018) and asked decisions for oneself. %E 02 o o wﬁ,‘e B..
whether they would continue investing or + The same (self-interested) decision without a =] ) ’1
would stop. We also assessed personal and coin flip leads to more negative feelings and = decision: continue  ® decision: stop
relational concern (Kong & Belkin, 2019). more relational versus personal concern. Nk T W o el i s s e dibacad
from two items measuring personal concer. Error bars represent
For more information and results of follow-up studies, contact me: mari h, Twitter: standard erors.




What belongs on a poster

 First and foremost, check any instructions you
were given
 Final printed poster size
 Vertical vs. horizontal orientation
* Need to include abstract or poster number?

* Logos: be sure any logo you use is allowed,
up to date, and in high resolution

* Title of the poster should be exactly what was
submitted to the meeting or conference



What belongs on a poster

» Authors’ names: in correct order, preferred
names, spelled correctly, degrees

« Affiliations: group same department or division
affiliations

* Double-check: correct spelling of names,
correct degrees if used, correct department,
division, and institution names

Madhu V. Singh!, Michael Z. Cichal, Sarah Nunez?!, David K. Meyerholz?,
Mark W. Chapleau34, Francois M. Abboud??

University of lowa Department of Internal Medicine, Abboud Cardiovascular Research
Center, 2Department of Pathology, 3Department of Molecular Physiology and Biophysics,
and “lowa City VA Health Care System




What belongs on a poster

» Main findings at top or center

 2-3 bullet points for Introduction or Background

 Be specific to your topic only; no broad background
or introductory information

 Single-sentence Aim, Hypothesis, Purpose, or
Objective
* This can be bolded or in spotlight color

« Keep Materials and Methods brief

« Give overviews, not specific details

 Discussion sections are not always necessary,
but if included, keep to 2-3 bullet points



What belongs on a poster

« Be creative with Summary or Conclusion
header

» Use instead “Clinical Implications,” or “Impact on
Current Research”

» References: not needed on posters!

« Acknowledgements
* Thank those who helped you with your research
* Funding

 ALWAYS note any sources of funding received for
your work - check with coauthors or mentors

 Disclosures not usually necessary on posters



About those images...

* Never reuse a previously published image
without permission or at least citing the source

« Exception for presentations done only in-house, bu

be sure to attribute

* Articles will always have
a link to permissions

arnal Medicine’

E/MOC IN THE CLINIC JOURNAL CLUB WEB EXCLUSIVES AUTHOR INFO

ns of Single-Sample Confirmatory Testing for
s: A Prospective Cohort Study

SEARCH

A por 66 cmanions {( © Permissions

Publishad: Ann Intern Med. 2018,
DOI: 10.7326/M18-0091
© 2018 American College of Physicians

MS; Kunihiro Matsushita, MD, PhD; Morgan E. Grams, MD, PhD, MHS; Josef Coresh, MD, PhD, MHS QSRS @
ation
tract SEF 180

3¢

Mediterranean Diet Supplemented with |
or Nuts

Ramén Estruch, M.D., Ph.D., Emilio Ros, M.D., Ph.D., Jordi Salas-Salvadé, M.D., Ph.D., Maria-Isabel Covas, D.Phai
M.D., Ph.D., Enrique Gémez-Gracia, M.D., Ph.D., Valentina Ruiz-Gutiérrez, Ph.D., Miquel Fiol, M.D., Ph.D., José |
Ph.D., Llufs Serra-Majem, M.D., Ph.D., et al,, for the PREDIMED Stud:

Aticle  Figures/Media

33 References

Abstract

BACKGROUND
Observational cohort studies and a secondary prevention trial have shown inverse associations bet
adherence to the Mediterranean diet and cardiovascular risk.

Copyright
@, Clearance
& Center

Annals of Internal Medicine  Title: Prognostic Implications of
SRS Single-Sample Confirmatory e et com
Testing for Undiagnosed hetrvou tan bt
Diabetes: A Prospective Cohort  [RightsLink using your
Study copyright.com crecentias.
Selvin, Elizabeth; Wang, Dan [Aready a RightsLink user or
: Annals of Internal Medicine
Publisher: The American College of

Physicians.
Date: Jun 19, 2018
Copyright © 2018, The American College of Physicians

Welcome to RightsLink

The American College of Physicians has partnered with Copyright Clearance Center's RightsLink service to offer a
variety of options for reusing this content.

1 would like to... @ make a selection :

Copyright © 2018 Copyright Clearance Center, Inc, All
Comments? We would lice to hear from you. E-mail s at customercs

t. Terms and Condition

tatem:
yright.com

Most publishers require permission to be
requested through RightsLink



https://www.copyright.com/publishers/rightslink/

About those images...

* Be very careful when copying and pasting
images from an online source. These images
will NOT suitable for printed posters.

* PPI = pixels per inch.

300 ppi, 2.1 MB file 72 ppi, 21 KB file



High resolution images

* When downloading an image, try to find a high
resolution copy that can be downloaded

* |If you are unsure about the resolution or quality
of an image, contact the Design Center
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the primary end point, and less than 5% of data were missing for secondary end L prr— — E Y% Py er— T
points. | 0 snsosmvnc mar A B | osmmmmcnmer 4 1.4 Download Tif
£ £ [l Email Jumpstart
£ £ i
The demographics eristics of the randomized patients were £ £ 31 Export to PowerPoint
similar and are shffwn in Table 1. Amon} patients taking a median of 2 antihyper- 8 . 2w [ Add to My Projects
tensive medicatiofls, the mean blood pyssure was elevated in both groups: £ £ 4
among those in theWglation-only grg#p the mean systolic blood pressure was Table 1. Baseline Demographics and Glinical £ sl i i
151 mm Hg (95% Cl, 148" M Hg) and the diastolic blood pressure, 90 mm £ 9 p<0.001 LR <0001
‘Table 1. Basehine Demographics and Clinical Characteristics. - o 0 & @ o 10 20 10 o ™ # = w w0 1m0
Hg (95% Cl, 88-91 mm Hg) and among those i the renal denervation group, the: Al BB on Eoieiatea ek bl R e
mean systolic blood pressure was 150 mm Hg (5% Cl, 149-152 mm Hg) and the [Rm——" o i subjective estimation of PPMP (mLfminfL.73mi) quantitative estimation of PPMP (ml/min/1.73m)
on s (0.7 )
diastolic blood pressure, 90 mm Hg (95% CI, 89-91 mm Hg). ot s 1G s D)
™ a1691) 516615) E 1] @ Exophytc tumar T £ seof @ Exophytic mor :
e Sy Gt S | © Endophytic umar o 2 of O Endophytictumor -
Procedures At et tor, i (08 160940 380140 S e .
Sttt . 0 120080) [ £ ol £
, S : el e o ) 2 =
Al patients in both groups had successful pulmonary vein isolation. In the isola- R e s i E ] £
tion-only group, the mean cryoenergy delivery time was 16.9 minutes (95% CI, Cor ] Ei) & | g ]
15.8-18.0 minutes) and in the renal denervation group, 16.2 minutes (95% CI, E LD B g, i.
15.1-17.2 minutes; P=.37). Twenty-three patients (15.5%) in the isolation-only s 1500 o) 2. - i) "
ot 00 0m 3 reos . reos
group and 26 patients (16.9%) in the renal denervation group underwent isthmus Serum cestinine, mesn (50), ma/d. omEIn om0 -
st o173 0 an an
ablation for atrial fibrillation (P=.75). Echocardograshy, mean (50) Abtrevtions. ACEL
Lot et racon @ s oo ARR, gt e
Lehavd damcte o - ow Hodum 2
The mean procedure time was significantly longer for the renal denervation group et e 0 na iy e i i e
(190.2 minutes; 95% Cl, 186.3-194.1 minutes) than it was for the isolation-alone e ann 154000y ) gy
group (167.3 minutes; 95% Cl, 164.1-170.4 minutes; P<.001). Fluoroscopy was e o e e ———
o oo g bt

o B wasn

significantly longer for the renal denervation group (mean, 31.2 minutes; 95% Cl,
20.1-33.3 minutes) than for the isolation-only group (mean, 25.6 minutes; 95% CI,



Figures, Tables, Graphs

* No need to number figures or tables on a
poster unless the text refers specifically to
them by number

« Keep data to a minimum

* Be sure to inlcude descriptive legends or titles:
titles above graphs or tables, legends below

figures

Results of group studies. ~ (=

T AT, “E:;f \
R
t o

Group 1 20 30 ~7% .
Group 3 15 20

Life cycle of a cancer cell.



Tables

» Use tables in place of Results text
* Do not duplicate data in text and a table

* Avoid overly complex design elements, such
as shading or ornate lines between columns
and rows

* Table design should not upstage the data
« Simpler designs/colors are best

 Use a sans-serif font: Arial, Helvetica

 Highlight statistically significant data in bold or
red text




Tables

* Be careful when using premade table formats
available in PowerPoint: colors and designs
can overwhelm your data and make a table
difficult to read

Column A Column B Column C Reference p-value

Apple IBENENE] Pear Fruits 0.001

Tomato Potato Asparagus Vegetables 0.02

Chowder Mushroom Chicken Soups <0.05
Drug Dose N Months | Outcome
Miracle Pill 10 mg/kg 56 18 Great

Wonder Drug | 15 mg/kg 58 20 Better




Graphs and charts

« Same rules as those for tables apply: choose

design carefully

Chart Title

CCCCCCCCCCCCCCCCCC

Chart Title

——

o N B O

Category 1 Category 2 Category 3 Category 4

=fi=Series 1

Series 2 ==@=mSeries 3

Faint lines in light colors and small text
are more difficult to read.

 Good resource:

Bolder, darker
easier to read.

lines and larger text are

https://www.clips.edu.au/displaying-data/



https://www.clips.edu.au/displaying-data/

Final thoughts

* Don’t be afraid to leave white space on a
poster - it's breathing room for the eyes

« Consider poster material: fabric folds for air
travel, semi-gloss paper for most in-house
posters, matte paper for drafts

* Less ink is better! Don’t use a /ot of it—use it
effectively and selectively.

» Size proportionately: if final poster size is
42x60, set up PPT at 21x30

« Upload online to Design Center:
https://designcenter.uiowa.edu/form/submit-

job-request



https://designcenter.uiowa.edu/form/submit-job-request

Final thoughts

« E-posters should follow same guidelines as
print posters, with some allowance for smaller

overall size

* |f a PDF file is required for upload, be sure to
export as a high resolution file: learn how here

* The Design Center can help with e-posters too!

* Upload to us online:
nttps://designcenter.uiowa.edu/form/submit-

lob-request



https://support.microsoft.com/en-us/office/save-powerpoint-presentations-as-pdf-files-9b5c786b-9c6e-4fe6-81f6-9372f77c47c8#OfficeVersion=Windows
https://designcenter.uiowa.edu/form/submit-job-request
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